


A Basic Whole Tourism System
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1 J|O A (anticipation phase)
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2 Urban cultural tourism (£ A| 2322
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1 Indigenous cultural tourism (X| & &£ =2 2)
1 Popular cultural tourism (=232 &)



Heritage Tourism
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Urban cultural tourism
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Rural cultural tourism
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Indigenous cultural tourism

]

110
O- =
Ok
Ko
i O
= O
~O 10
o7 I
A0 A =
7o X
CIETS
QI wllr, g
ST
< ke O oh
_.mﬂ o]} _x.a ol}
IH Ko K



Popular cultural tourism
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Ml Hl 2 (globalization)
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1 Ethnoscapes
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1 Finanscapes
- =9 0|= (222 &=, financial transaction)
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1 Mediascapes
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— Cultural hybridization
. fusion product : food, fashion, music
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Imperialism (M =2329)
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New Imperialism
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Postmodernity & Postmodernism

1 Postmodernity?
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Postmodern A2l 2| E&A
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http://ticketimage.interpark.com/Play/webmaster/event/image/2006/sjbboys/sjbboys.wmv�

Postmodern Algl 2l £

X0
Ok

<J

40
<

oJ

)

O
I0F

— Space & Time compression



Postmodernism & cultural tourism




Postmodernism

1 Jameson & Hewison

— History= historicism2 2 XAl
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— Heritage (5 4+F)
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Postmodernism & Tourist

1 Mass media—Simulated tourism
experience
— “three minute culture”
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Postmodernism & Tourist

1 Cultural capital (Bourdieu 1984)
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— Postmodern society=multicultural
taste=omnivore hypothesis
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Postmodernism, tourism, and

tourist
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Development ot popular cultural
tourism attractions

1 Representation
— 2t2& Al —simulated images via mass media
— 2220l O|0| K| Z2 & (pre—
travel)—simulated image 2F & X 00| X| &
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Postmodernism & 22X

1 Rojek (1993)

— Blackspots or Disaster tourism
1 New Orleans (Hurricane Katrina), Ef= &3 (Tsunami)

— Heritage sites
1 Simulation (e.g., Robin Hood, Braveheart)

— Literary landscapes
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— Theme parks



http://www.robinhoodtourism.co.uk/�
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